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Moderator
Whitney Cox, Google

Local Marketing 101
Stasia Kudrez, Google

-

- - )
S J,
R Il PN

Social Marketing 101
Julia Cabral, LinkedIn

Holiday Marketing 101
Kristen Johnson, Vistaprint

Email Marketing 101
Dave Charest, Constant Contact

Q&A Host
Sonja Rasula, Unique Markets



Live Q&A

Tweet your questions to #SmallBizSchool
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Social Marketing 101
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% Build your profile

Profile photo
Industry
Summary

Work experience

Media

Recommendations



Meet Derrick.

Owner & CEO of Lowe Design,
Minneapolis-based design agency




Show potential clients
who you are and why
they'd want to work
with you

OP)G,LE

= Z  Q

{=

Derrick Miller Minneapolis

Google Search I'm Feeling Lucky

SCHOOL




Show potential clients
who you are and why
they'd want to work
with you

in R

Healthcare Management MBA - Examine the growing healthcare industry with a weekend MBA from UC Irvine. Ad

Contact and P
Derrick's Profile

Show more

Derrick Miller

Founder of Lowe Design

Lowe Design

Minneapolis, Minnesota « 0 88

View in Recruiter ’ ‘ see

Experience

SCHOOL

Founder & CEO

Lowe Design
Jan 2007 - Present « 11 yrs 2 mos




PUT A FACE TO A NAME

Members with a photo get up to:

9x more connection requests
21x more Profile views

36x more messages

SCHOOL




ADD YOUR INDUSTRY

SCHOOL




TELL YOUR STORY
IN YOUR SUMMARY

Summary

| started designing at the age of 19 for a yogurt shop down the street. It was the first job that made me -
excited to get out of bed in the morning -- so much so that | started my own design agency out of it.
The ability to create is what motivates and excites me every day.

Lowe Design is a full-fledged design agency, specializing in graphic and visual design. We are based
out of Minneapolis, Minnesota and cater to companies all over the world. For more information, reach
out to derrickk@lowedesign.com

SCHOOL




CREATE A
COMPANY PAGE

I Search - \ y

Visit more LinkedIn products

B =
Learning Post a job
°
4

ProFinder Salary Slideshare
LinkedIn's business services

Talent Solutions

Find, attract and recruit talent

Sales Solutions

Unlock sales opportunities

Post a job
Get your job in front of quality candidates

Advertise

Acquire customers and grow your business

Learning Solutions
Develop talent across your organization

Create a Company Page +

SCHOOL




in @ & 8 & o 6
Home My Network Jobs Messaging Notifications Me~™

Add profile

Experience

Founder & CEO Va

L Lowe Design
Jan 2007 - Present « 11 yrs 2 mos
Greater Minneapolis-St. Paul Area

At Lowe Design, we're committed to bettering the world through innovative, sustainable
design. We specialize in everything from graphic design to user experience design.

| founded the company in 2007 after working with several clients and realizing a common

issue: the need for simple, easy to digest design in the corporate world. Since then, we have
grown our client base significantly and now provide services all over the world.

Media (2)

\A

Lowe Design Article
Feature

Lowe Design
Website

Gl

DETAIL YOUR
WORK EXPERIENCE

5x more
8X more

10x more

SCHOOL




ADD MEDIA TO
ILLUSTRATE

Members can link and/or
upload websites, articles,
videos, and photos.

SCHOOL




ASK FOR
RECOMMENDATIONS

Ask Derek to recommend you

Include a personalized message with your request

a Derek Kohn
Derek managed you directly

Hi Derek, | hope all has been well with you since we last spoke! It was a pleasure working with you on
designing your recent advertising campaign. You recently sent back some positive feedback, and | was
wondering if you'd be willing to put that in the form of a LinkedIn recommendation? Let me know. Thanks!

SCHOOL




Find the right connections

Whom to connect with
Search Filter

QR Code Feature
“Find Nearby”

Connection etiquette



Whom to connect with

- " Recent clients
| * Suppliers
1

* Business owners
* Friends & family
* Colleagues

« Alumni

* Members you interact with

* Who's Viewed My Profile

* Potential mentors & clients

* Influencers (authors, bloggers)

@  People from events



.
in e
My Network Jobs Messaging Notifications

All people filters

First name Company Connections
‘ ’ D 1st

Last name School D 2nd

’ ‘ (] 3rd+

Title

Connections of Locations Industries

‘ Add connection of ’ ‘ Add a location ’ ‘ Add an industry
D United States Design
Greater Minneapolis-St. Paul Area

Profile language Nonprofit interests

D English

D Skilled Volunteering

ADD
CONNECTIONS

Use the Search Filter to find relevant
people you want to connect with

IJ.J.J.J.

Cgug



Q Search = . I LinkedIn Code ADD

CONNECTIONS

My code
|

Linkedin Code

LinkedIn QR Code: Easily scan and
connect with other profiles while
networking

~ [T
ue

EJ] Select code from Photos




#0000 T-Mobile LTE 1:41 PM @ 7 = % 84% EH)

X

ADD
CONNECTIONS

Use the “Find Nearby” feature to

connect with those near you at a
Derrick Lowe event

Nearby members can only discover you
when you're on this page.

Where is everyone? e

Nearby members will appear here when you
both have this page open

SCHOOL




How to connect with others

« Customize your message * Send a request to someone
* Be sincere & personal you don’t know w/o context

* Find commonalities * Try to sell them right away
* The “Small Business” card * Make it impersonal
EXAMPLE OF WHAT TO DO EXAMPLE OF WHAT NOT TO DO
“Hi Jeffrey! My name is Derrick. | “Jefferey, I'd like to connect. It seems
came across your article on Quora like there's a lot | could learn from
and found it truly inspiring. As a small you. Thanks”

business owner, your insights were
very insightful. I’d love to connect and
learn more from you.”



—~ Engage your network

Responding to your network
What & how to post

Who's viewed your profile



in EE—

Rice Business Online MBA - Earn your degree online from a top-10 ranked school. Complete in 24 mos. Ad -

Michael Perling’s job update T Promoted
Rice Business Online MBA
Michael Perling mpﬁh Earn your degree online from a top-10 >
m - . . o e R ranked school. Complete in 24 mos.
“1 . Senior Director, Corporate Strategy at Pandora
h
s Accepting MBA Candidates
S Apply for a top-ranked Jack Welch MBA, >
Congratulate Michael for starting a new position as Senior Director at Pandora 2 100% online - Classes start Oct 1st.
15 Likes Ei:TU]:] Retail Blockchain report
Ll TRAUB: How eCommerce Can Benefit >
sLocKeHAN )
‘ Like = Comment Top Comments ¥ mePORT From Blockchain. Get access today!
Likes
’ s .
. , QPO .
J‘&ﬂ‘ Congrats on your new role, Michael! Hope to catch up s:mn.| FO]

RESPONDING TO
YOUR NETWORK

« Start by liking & commenting -- a small
acknowledgement can go a long way!

+ Pay attention to new jobs of past clients

+ Consider what topics to weigh in on

SCHOOL




WHAT TO POST

* Videos -- shared 20 times more than any other type of content across

) LinkedIn!
Julia Cabral . .
Q_ Product Marketing at Linkedin + Share or publish photos, articles, or statuses
¥® 2d * Stories, thoughts, and ideas related to your career, industry, and
My #smallbusiness #sidehustle is so fun and so fulfilling — teaching cycling at development

uforia studios is always a highlight of my week!

* Business updates: new website, exciting news
+ Use relevant hashtags

+ Tag relevant people

* Personality is okay!

HOW TO POST

...5ee more

+ Update to the latest version of the LinkedIn app for Android or iOS
* Tap the video icon in the share box on your personal profile page
* Record or upload a video (add a filter by tapping the icon on the top right)

EHT)
NATIONAL SMALL

A live ™ Cammant



_ Who's viewed your profile
In Search

PREMIUM

Who viewed your profile

262 prof the past +15% since h Profile views matter
This month we refreshed the "Who's Viewed Your
Profile" page with a new look and brought back
functionalities that provide a quick snapshot into
who has visited your profile over time.

Update your profile with t

Connect with people to grow

With LinkedIn Premium, you have the added benefit
of looking back at all the people who have viewed
your profile over the past 90 days.

Hide

[ @ )
) ] (

Superstar Designer?
Ready to push the boundaries of you:
) 16!
,J » - i Job Offers to Your Inbox
J . ' | R als! Start gotting

Paweena 'Bo' - Gilbert Barret « Abbie Holmes «

46Mile | Compete & Thrive
Bay Area full service marketing & ad
a 3 people at Apple agency. Gain 8 new understanding

Connect Message Message

2

~ [T
ue



Ll

Build your profile

Derrick Miller

Founder of Lowe Design

Lowe Design
Minneapolis, Minnesota

More...

| started designing at the age of 19 for a
yogurt shop down the street. It was the first

job that made me excited to get out of bed i...

Show more ~

Contact info

Establish credibility

Find the right connections

LinkedIn Code

My code

Connect with key people

T-Mobile = 2:50 PM @ 79 = 55% @)

Who's viewed your profile

& PREMIUM

profile viewers in the past 90...

1,354 ~

+67% since last week

700

350

Apr 20 Jun1 Jul 13

‘ && All profile viewers

13m
19 people with the job
title Recruiter Leon Powell, Jr. - 2nd
Get more views from Ad Sales and Platform
recruiters by privately Solutions Intern at ESPN
sharing you're open to opp... @D 9 mutual connections



X B =
Thank you!

| smallbusiness.linkedin.com
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Email marketing drives holiday sales!

. b 4

Email accounted for Email demonstrated 77% of consumers
20% of online the highest prefer email over
. U conversion rate of social media for
holiday site visits digital sales on Black permission-based
Friday through promotional
Cyber Monday messages

Sources: Adobe; Shopify; ExactTarget



Agenda

> How to collect email addresses
> How to engage to strengthen relationships

» Email tips and ideas

SCHOOL




.

How to collect email addresses



ABC's: Always be collecting

> In person

> Print

e ,
SOUTHSIDE > Online
*CYCLING

Join the Cycle Club!

By subscribing you'll have access to exclusive promotions, coupons
and special events we only share with club members. Be the first to
know and stay in the know with tricks and tips to improve your
health and cycling.

Exclusive discounts, event
invites, tips and more! First Name

Text

SOUTHSIDEBIKES Last Name

to to get started.









Business to Consumer (B2C)

Get 15% off on your next visit!

Enter your email address to get your coupon and exclusive access to more
discounts and cycling resources.

* Email

Get my coupon!

Privacy,




Business to Business (B2B)

>
Sign up and receive a FREE consultation!

In the future, you'll receive exclusive content to market your business.

* Email

Sign Up!

Powered by Constant Contact | Privacy




Nonprofit

>
Sign-up to receive a free adoption guide!

We'll guide you through the adoption process to find the right dog for your family.

You'll also learn about our animals, events, and volunteer opportunities. Together
we can find forever homes for our animal friends.

* Email

Get my guide!

Powered by Constant Contact | Privacy




Here's what you need to remember:

.

Don’t make it about

(Allways email

(B)e
(C)ollecting

P4

Focus on what's in it
for them



How to engage to strengthen relationships



Welcome emails are incredibly effective

3x 196%

the transactions and revenue per lift in unique click rate
email over regular promotional
mailings

86% 336%

lift in unique open rate lift in transaction rate

[T11T]}

Source: Experian Marketing Services



Email 1: Welcome

®* Send immediately
® Deliver asset
* Welcome

®* Set expectations

-6 —
SOUTHSIDE
*CYCLING -

Thank you for joining us!

You'll receive one more email within the next week and then you can expect to hear from
us on a monthly basis. You'll receive information on bike care tips, riding safely, and local

Use the coupon code [CYCLINGSALE]
when shopping online or show this
coupon in store.

SHOP NOW

Southside Cycling Store Hours
123 Main Street Monday - Thursday: 11 am - 8 pm
Washington, MA 02160 Weekends: 8 am - 6 pm

www.southsidecycling.com 866.289.2101

f (o P D Click Here to Contact Us!




-6 —
SOUTHSIDE
*CYCLING*

Are you on social media?

Connect with us for the latest conversations and exclusives. Follow us on our social
media sites.

Use the hashtag
#SOUTHSIDECYCLING
on your social media to let us know how you found us!

00000

Southside Cycling Store Hours

123 Main Street Monday - Thursday: 11 am - 8 pm
Washington, MA 02160 Weekends: 8 am - 6 pm

www.southsidecycling.com 866.289.2101

f (» P D Click Here to contact Us!

Email 2: Invitation

®* Send a few days later

® |nvite them to
connect

®* Let them know how
to reach you



Here's what you need to remember:

BN p_ 4

Deliver on your Invite contacts to
promises connect with you
beyond the inbox

Make a timely and
relevant first
impression in the
inbox



Email tips and ideas



Plan your work

®* Consistency is key
® Send at least once a month

® Personalize and automate




Design for
today’'s audiences

Use mobile-responsive
templates

Remove non-essential items

Picture, paragraph, call to action

— @ —
SOUTHSIDE
*CYCLING -

Spring Models Have Arrived!

We've stocked the store with state-of-the-art bicycle models including Giant, GT,
Cannondale, and many morel

If you've been thinking of getting a new bike, there's no better time than now. You can even
trade your old bike for store credit. Come in for a test drivel

View New Models

Southside Cycling Store Hours:
123 Main Street M-Th: 11am - 8pm
Washington, MA 02160 Weekends: 8am - 6pm

www.southsidecycling.com

866.289.2101

00000




— @ —

SOUTHSIDE Provide value

EST 2002

® Focus on the
customer

Keep Your Bike in Tip-Top Shape!

Hello Nicole,

5 O N T e W e ®* No ‘email blasts’

p-top shape

enl. We wanied fo provide a few things 10 keep in mind about

1 ;;};‘;I‘” tires properly inflated for a great ride. Your bike 1 -' " . ([ As k -FO r feed ba Ck

2. Keep your chan ubrcaled. Remembes, ess
maonth
3. Hawve your bike serviced by a prodessonal 21 leas

Il you have queshons on your Bike or wanl 10 schedule you

link below to contact us

Southside Cycling Store Hours
123 Main Strect Monday - Thursday. 11 am - & pm
VWashington, MA 02160 Weekends 8 am - £ pm

www.southsidecycling.com 866.288.2101

0000




Here's what you need to remember:

(_\—/ N
() . ‘

Design for today’s Always provide

Plan for consistency I value



Set yourself up for even more holiday success!

+

Collect email
addresses now for a
strong end of year

L.

Engage to
strengthen
relationships with
new contacts

Provide value to
contacts for better
results



~ You can do this!

-
-
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Local Marketing 101
with Google




95%

of holiday shoppers begin
research in October or
earlier.

=
o
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Agenda

») Shopping trends during the holiday season
») Anatomy of a Google My Business listing

») Tips to prep your listing for the holidays

SCHOOL




Last minute shoppers use Google
up until the last minute.

Mobile search for “store hours” peak on
December 25th.



Shoppers expect answers
tailored to their specific need.

People are now specifying who it is they need gifts for -
be it “gifts for coworkers” or “gifts for hairdressers.”



.

-_—

Shoppers turn to video to
understand what they're buying.

The amount of time people have spent watching
unboxing videos on their phones is the equivalent
of watching the holiday classic “Love Actually”
more than 20 million times.



Google My Business

Helps create connections using
Search and Maps to provide key

info about local businesses.

Go gle honolulu cookie company waikiki

& Hours~

Honolulu Cookie Company

Waikiki Beach Walk ® o
227 Lewers St
(808) 924-6651 WEBSITE DIRECTIONS

Closed - Opens 9AM

Honolulu Cookie

Company - Hilton Hawaiian Villa

Hilton Hawaiian Village Waikiki Beach.. & L4
2005 Kalia Rd
(808) 946-8090
Opens soon - 8AM

WEBSITE DIRECTIONS

Honolulu Cookie

Company - OHANA® Waikiki Me

T Galleria By DFS, Hawail ® ®
358 Royal Hawaiian Ave WEBSTE  DIRECTIONS
(808) 926-3344

Closed - Opens 9AM

Honolulu Cookie

Company - Waikiki Beach Marric () Q
2552 Kalakaua Ave
(808) 922-2250 WEBSITE  DIRECTIONS

Closed - Opens 9AM

Honolulu Cookie

Company - Hyatt Regency Waiki

Hyatt Regency Waikiki Beach Resort ® L4
2424 Kalakaua Ave #106
(808) 921-8300

Closed - Opens 9AM

WEBSITE DIRECTIONS

Honolulu Cookie

Company - Outrigger Waikiki Be:

nternational Market Place ® @
2335 Kalakaua Ave #102
(808) 922-4818

Onens soon - BAM

WEBSITE DIRECTIONS

v Q
#7777.7 - PUNCHBOWL
Honolulu Cookie Company - AN
Website Directions Save

46 %% %%+ 18 Google reviews
$$ - Cookie Shop

Gourmet shortbread cookies retailer offering Hawaiian-inspired flavors such as
mango & macadamia.

Located in: Waikiki Beach Walk

Address: 227 Lewers St, Honolulu, HI 96815
Hours: Closed - Opens 9AM ~

Menu: bitly

Phone: (808) 9246651

Suggest an edit

Know this place? Answer quick questions

Questions & answers

Be the first to ask a question e

Critic reviews

The "scrumptious", deservedly "famous shortbread” is a "treat not to be missed" say
cookie monsters who clamor for the *so addictive" plain and chocolate-dipped
varieties at this Oshu chain and... Full review

Zagat

Honolulu Cookie Company - Hilton
Hawaiian Village
4.4 Jodkkokdk (43) - $$

Cookie Shop
OVERVIEW REVIEWS
CALL DIRECTIONS SAVE WEBSITE

Gourmet shortbread cookies retailer offering

Hawaiian-inspired flavors such as mango & >
macadamia.
LA MOANA
9 Sggszaha Rd, Honolulu, HI w/@iki
Derussy
ach Park o
Located in: Hilton Hawaiian Village Waikiki l
Beach Resort

@ Thursday 8AM-10:30PM
Friday 8AM-10:30PM

Crbrivans OARA 4Nn.20DAA



Anatomy of a Google My Business listing

e Photos and videos
Honolulu Cookie Company - Hilton
Hawaiian Village
4.4 Jokdkokodk (43) - $$
Cookie Shop
Bu5|ness OverV|eW = ® OVERVIEW REVIEWS @ = = ABOUTs = = . ReVleWS
. @ N ® - -
CALL DIRECTIONS SAVE WEBSITE
Gourmet shortbread cookies retailer offering
. . Hawaiian-inspired flavors such as mango & >
Description macaamia
LA MOANA
2005 Kalia Rd, Honolulu, HI bY, S
9 ’ ’ W;’IKI . .
96815
‘D
Derussy @ Quick links

Located in: Hilton Hawaiian Village Waikiki
Beach Resort

@ Thursday 8AM-10:30PM

Business hours Fiday  BAML1030PM



To get started create or
claim your listing
Google My Business

Home How it Works Resources Partners

Make the most of
your free Google
listing.

Show up when customers search for your
business or businesses like yours on Google
Search and Maps. Google My Business lets you
post updates to showcase what's new, respond to
reviews to build loyalty and add photos to
highlight what makes your business special.

| Junzi Kitchen
START NOW Ealpllel
bod Restaural

Have questions about the free website builder? 3 OVERVIEW
Give us a call: 1-844-491-9665 *

google.com/business

. @ < ®

CALL DIRECTIONS SHARE WEBSITE




Tips to prep your
listing for the holidays




Tip #1
Confirm special hours

Hours

Sunday 1 Closed
Monday @ Open  7:30am ADD HOURS

Tuesday @ Open  7:30am ADD HOURS

For days when your business has
an irregular schedule, like
holidays, you can enter special iy @ o 7300 —
hours in advance. oy @D oot

Wednesday @ Open  7:30am ADD HOURS

Thursday @ Open  7:30am ADD HOURS

CANCEL  APPLY

Please note: Edits may be reviewed for quality and can take up to 3 days to be published. Learn more




How special hours appear on Google

® Unconfirmed

CH g
|

Dandelion Chocolate *
4.7 k% %Kk ¥ 134 reviews-$- 12 miles
Chocolate shop

. @ ®

CALL DIRECTIONS WEBSITE

Small-batch chocolatier offering handmade candy
bars & brownies, cocoa beans & educational
classes.

Q@ 740 Valencia St, San Francisco, CA 94110

® Open today A

Saturday 11:00 AM - 8:00 PM
Christmas Eve might affect these hours

Sunday 11:00 AM - 8:00 PM

Christmas might affect these hours
Monday 11:00 AM - 8:00 PM
Tuesday 11:00 AM - 8:00 PM

C H g
i

Dandelion Chocolate *
4.7 k% %Kk ¥ 134 reviews-$- 12 miles
Chocolate shop

. @ ®

CALL DIRECTIONS WEBSITE

Small-batch chocolatier offering handmade candy
bars & brownies, cocoa beans & educational
classes.

Q@  740Valencia St, San Francisco, CA 94110

® Open today A

Saturday 11:00 AM - 8:00 PM
(Christmas Eve) Holiday hours
Sunday 11:00 AM - 8:00 PM
(Christmas) Holiday hours
Monday 11:00 AM - 8:00 PM
Tuesday 11:00 AM - 8:00 PM

Q Confirmed



Setting up special hours

To set special hours, sign in to Google My Business.
Click the special hours section.

Conftirm hours next to an upcoming holiday or click add
new date to choose a different date.

To finish, click "Apply.’



Tip #2
Invite customer
reviews

2 out of 3 see positive reviews

as an important buying criteria.

= Reviews

Rating v Review Date ¥

Kevin Soto
3 Mar 19, 2017
% % % % * Fresh!
Business reviews appear next to A view and el
your listing in Maps and Search, @
and can help your business stand B
% %k kK Amy’s has the freshest bread
in town. | stop by once a week and always

O Ut O n G Oog | e o walk out with more than | originally

intended.

» View and reply

@ Jane Mendoza
Mar 14, 2017
* * Often sold out by mid-morning
«(




Create a link for customers to write reviews

To create a link from Google Search:

On your computer, search for your business on Google.
Find your business listing and click "Write a review.’

Copy and paste the URL you see in your address bar.



Tip #3
Post special offers
and promotions

Share updates, like special offers
and promotions, directly to your
business listing.

50% looking for
promotions or discounts

& Honest Soul Yoga

OVERVIEW POSTS REVIEWS ABOUT

HSY Boutique: Four Days of
Deals!
Dec 15-Dec 18

£ & & surprise Savings event starting this Friday!

Up to 30% Savings on Boutique Retail
Purchases Friday thro... More

Learn more <



osts can help your business in many ways

Announcements

& Tecovas Showroom Q<

OVERVIEW REVIEWS

Tecovas Showroom
Feb 26, 2018

. ‘\,‘“\1 A

We have closed the Showroom for 2018 after out-
growing the space, but we are open online 24/7! We
are working on permanent physical retail plans for
late 2018 or early 2019. Stay tuned!

Order online <

Events

& Missouri Star Quilt ... Q  «&

OVERVIEW POSTS REVIEWS ABOUT

s Missouri Star Quilt Company
@ Jul 19,2017

SAVE “ DATE
MISSOURI STAR’S

BIRTHDAY
BASH!

COME CELEBRATE WITH US!

HAMILTON, MO
SEPTEMBER 21-23, 2017

LL':L2 "J‘/‘f“/-‘f\/"ﬂu g}r‘

Missouri Star Quilt
Company's 9th Birthday
Bash!

B A o 55

14
]

Products Business info

& TheNatural Baby... Q

& TheNaturalBaby... Q &

OVERVIEW POSTS REVIEWS ABOUT
OVERVIEW POSTS REVIEWS ABOUT

The Natural Baby Company
2 days ago

The Natural Baby Company H
Jul 21, 2017

New location
of The Natural °
Baby Company

Seven Sushi]

1406 Brewing]

any asnoy N

Oh how sweet! &

Help ease the pain of teething with these super cute
teethers! Non toxic, freezer safe and stinkin
adorable.

Previous location of
The Natural Baby Company

We've moved! Our retail boutique has a beautiful
NEW space in the newly refurbished Canning

Warehouse located in the Cannery District.... More
L Tha Noatiral Roalur A e s .

Offers

Wonderful Bakey »
20% off entire store

Show this code at the store

BAKERY1234

Valid 10/10/2017-10/20/2017

Enjoy our special holiday promotions-everything
20% off including cakes and desserts.

Redeem online . A <




How to write a great post

& Joanie's Bistro Q<L

OVERVIEW POSTS REVIEWS

Joanie's Bistro
May 10, 2018

e Choose the right post type
e Use high quality visuals

e Write a clear title

Spoil your mom with our unique gift: a special prix
fixe, $20 brunch menu — including our famous pecan
French toast — and a custom floral arrangement from

. P rOV i d e d eta i | S Soffian Florist. Book now as space is limited!

Call now <

e Include a call to action



Tip #4:

Use videos to
promote your
products or services

Upload videos directly to
Google My Business.

= Google My Business

Overview By Owner ByCu >

Video

Use a video to tell the story of your business
and what makes it unique.

Add videos

& The Good Scoop Q<

OVERVIEW POSTS REVIEWS

@ The Good Scoop :
9 Mar 29,2018

Our ice cream is handmade in small batches and
handcrafted from the finest all-natural ingredients,
emphasizing local and organic sources.

<




Video content with Posts

& Blank Label Q < ¢ & Cutmaster Music Q L

OVERVIEW POSTS REVIEWS ABOUT OVERVIEW POSTS REVIEWS ABOUT

Cutmaster Music :

Blank Label
Oct 30,2017

Og Nov 2,2017

““ﬂuﬂ[ﬂﬂﬂi) CUTMASTERMUSIC

‘119‘9 Personal
‘W?B‘nergetic,
Unigue event

Stay Classy - the most stylish and practical layer We are currently booking 2018 and 2019 weddings!
built to fit perfectly over your custom suit. Get in on the action now and make sure you get your
favorite vendors for your ... More

Learn more <
<



Creating effective video content

e Open strong. Your video has seconds to grab and hold
someone’s attention.

e Show products in natural usage. Avoid being too “salesy.”

e Connect with your audience through storytelling.

e Provide a clear call to action.



Recap

») Confirm that all business info
is up-to-date on your listing.

») Confirm special hours during
the holidays.

>\ Encourage customers to
leave reviews.

Create Posts that promote

holiday specials.

») Use videos and photos to
showcase holiday products.

SCHOOL
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Holiday Marketing 101
with Vistaprint




Ze

Nearly one-third (29%) of U.S. small store
owners say that the survival of their
business in 2018 will depend on revenue
earned during the holiday season.

Source: Vistaprint 2017 Survey



o

[e]
Small business owners spend an average of

$560

on marketing during the holiday period.

Source: Vistaprint 2017 Survey



The top marketing acivities small business
owners will undertake during this period

alre:
81% 64% 44%
Decorating their Promotional offers or Themed social
storefront discounts media posts or

campaigns

Source: Vistaprint 2017 Survey



HULIDA

MARKETING CHECKLIST
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Early phase

Summer — October
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Early phase: Get your house in order

Prepare your inventory

Clean up your website
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Early phase: Devise your holiday sales

i i HOLIDAY | @” =  Plan your Black Friday/Small Business
- o SAL; Saturday/Cyber Monday sales
= Bt 50% |
o st 4 select °
| RiaiedPl Take professional photographs
*  Order and send out your advertising
materials
-
= | * Launch a limited-edition holiday

product or service

| hitp://bit ly/VPHolidayPic
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http://bit.ly/VPHolidayPic

Mid-phase

November
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http://bit.ly/HolidayStorefront



http://bit.ly/HolidayStorefront
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Mid-phase: Thank your customers

g s 2 *  Order thank you cards or gifts, like
yr mugs, calendars or branded promo
. items with your logo on them

e Give thanks to customers on social
media




Launch and promote your
Black Friday/Small Business
Saturday/Cyber Monday sales

»  Social promotions
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Peak phase

December



Peak phase: Last-minute adjustments

* Analyze sales results

* Final holiday arrangements
*  Employee gifts

« Holiday coverage



Peak phase: Kick-start the new year

e Take a break

e Consider a refresh
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Download the checklist here:


http://bit.ly/SmallBizMarketingChecklist

Live Q&A with Sonja Rasula

@sonjarasula @UniqueMarkets

Tweet your questions to #SmallBizSchool



